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introduction

The elements of the marketing mix are:

The last element of the marketing mix is the 
place, also called placement or distribution.
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What is place?
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 In the marketing mix, the process of moving products from the
producer to the intended user is called place.

 In other words, it is how your product is bought and where it is
bought from.

 Through the use of the right place, a company can increase sales
and maintain these over a longer period of time. In turn, this
would mean a greater share of the market and increased
revenues and profits.

Martin. (August 9, 2014)



“
“To Make Product Available In 
The Right Place At The Right 

Time In The Right Quantities.”
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MaRS. (05 Apr 2014)



What is a Distribution Channel?
 A distribution channel can be defined as the activities and

processes required to move a product from the producer to
the consumer.

 Also included in the channel are the intermediaries that are
involved in this movement in any capacity.
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Will, K. (Apr 25, 2018)



Types of Distribution Channels
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zkjadoon. (April 28, 2016)



 Manufacturer: person, group or firm that makes the product.

 Retailers: the organization that sells products directly to consumers and
end users. As they are selling to consumers for personal use, the goods are
usually sold in small quantities.

 Wholesaler: the party that buys large quantities of a product from
manufacturers and sells it to retailers. Wholesalers sell goods to other
businesses, they do not sell directly to consumers.

 Agents: are individuals or companies that act as an extension of the
manufacturing company
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Place and Distribution Intermediaries 
Definitions

Weedmark, D. ( June 27, 2018)



Factors Affecting Distribution Channels 
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1. Factors 
Related to 
Products

2. Factors 
Related to 
Company

3. Factors 
Related to 
Middlemen

4. Factors 
Related to

Market

5. Factors 
Related to 

Competition 

6. Factors 
Related to 

Environment 

S, Jaideep. (N.D)



Importance of distribution CHANNELS
 Distribution channels help in control of the product and service

flow from point of production to the consumers.

 If distribution channels are absent, the whole process of the
marketing is sabotaged as promotion, price and product market
mixes alone are not sufficient without effective and efficient
distribution channels.
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conclusion
 Distribution is about how a business gets its products to the

customers.
 Distribution channel is inseparable from other marketing mix

such as promotion, price and product.
 There two types of distribution channels are direct and indirect.
 There are many Factors Affecting Distribution Channels.
 The Distribution Channels are very important.
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THAnk YOU FOR LISTENING!
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