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Abstract

The concept of consumer rights is relatively new to most developing
countries such as Libya, and some African countries. The study aimed to
investigate the level of consumer rights awareness of their rights as
consumers of foodstuff. A survey instrument was used. For more accurate
and scientific results, the recommended sample size was 384 (Krejcie and
Morgan, 1970). Out of this number, only a random sample of 201
respondents were deemed valid for the data analysis. Statistical Package of
Social Sciences SPSS has been used in this project. The collected data was
proofed to follow the nonparametric analysis. The following statistical
techniques were used: reliability test, frequencies, descriptive statistics,
and Kolmogorov-Smirnova test, and Binomial test, Mann-Whitney and
kruskal-wallis tests. The key results of the study were: Libyan consumers’
are not aware of their rights as consumers of foodstuff. There are no
significant ~ differences between participants' responses that can be
attributed to the Gender groups, Age groups, and cities of Libya. The main
limitations of the study were the limited access to previous studies. The
small size of the sample. The recommendations and implications of the
study are the following: Libyan government needs to consider adding
consumer rights in schools and colleges. Furthermore, the Libyan
consumer right’s institutions should come forward to educate the Libyan

citizens towards the importance of their rights and responsibilities.
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