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Abstract

In this graduation project, the attempt is done to understand the meaning of brands
from the Libyan consumer perspective according to (Batey, 2008). Brand meaning
exists in the minds of consumers. Thus, this study will be explored from their
perspective. Using quantitative research methodology, an online survey was
published online and 407 responses were received and analyzed. Using Statistical
Package of Social Science (SPSSv23), the major statistical methods used in this
project are the Cronbach’s alpha reliability test; frequencies and descriptive statistics
are used, Binomial-test, Mann-Whitney, and Kruskal-Wallis tests. As the normality
test indicated that the data follows a non-parametric distribution since sig<0.05. The
project results indicate Libyan consumers agree with the fact that they associate
quality with the meaning of brands and there were significant differences among
participants' responses that can be attributed to demographic factors. The limitations
for this project are the lack of previous papers in the context of brand meaning in
Libya. Moreover, the fact that the female percentage of respondents is larger than
males. The findings of this study are important for brand managers to show them

what the Libyan consumer perspective connects with brand meanings.
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