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Abstract

As a trending new subject in emergence, Islamic Marketing is capturing
the greater interest of the academics, researchers, and entrepreneurs from
each Muslim minority and Muslim majority countries. (Osella.,2009,
p.202-21)

Purpose: This research aims to summarize previous research's, theories
and concepts regarding Muslim consumer for understanding the attitude
of the Libyan consumers in particular towards imported food products.
Research Methodology: A designed survey was conducted where 395
consumers participated in the questionnaire. Statistical Package of Social
Science (SPSS) is the tool used for data analysis and verifying the
hypothesis.

Results: The results of verifying hypotheses were as followings,

consumers in Libya identified that halal branding has a positive effect on

the

their attitudes towards imported food products. The findings also showed
that gender, age, education level, and occupation had significant
relationships with awareness of halal food.

Limitations: The lack of papers regarding consumers attitude towards
halal food products purchase implemented in Libya, the time period for
conducting this research and lastly, focusing on only one dimension.
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